THE STATE OF VIDEO IN THE ENTERPRISE

How are enterprises using video?

65% Training customers / partners

62% Executive Communications

55% Promoting Internal Initiatives

64% Onboarding / workforce training 60% Customer Webinars | 37% Helpdesk / Customer Service

67% Company Events Coverage fll 66% Meetings / internal communications 60% Employee Generated Content 35% Recruiting

Larger and geographically distributed organizations see more value in video and use it more.

91%

of huge organizations agree that easily
including video in all of the organizations’ tools
(e.g. email, social business, instant messaging,
etc.) will play an important role in the near
future. 68% of small organisations agree

on the same.

83%

of geographically distributed organizations
agree that easily including video in all of the
organizations’ tools (e.g. email, social business,
instant messaging, etc.) will play an important
role in the near future. 63% of single location
organisations agree on the same.

VOD or Live?

Most organisations predominately use on-demand videos,
either exclusively or in combination with live broadcasting.

How do enterprises choose a video solution?
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Reliability & scalibility

The positive impact of internal video Video helps achieve

organisational goals

95%
think video
is valuable for
knowledge sharing

87%

of respondents believe that video
would have a positive impact on
‘training more employees,
faster, and more cost
effectively’.

81%

of respondents believe that video
would have a positive impact on
‘improving corporate
communications internally
(for employees) e.g.
executive announcements,
promoting company
initiative’.

80%

of respondents believe that video
wouldhave a positive impact on
‘'making the onboarding
process of new employees
smoother’.

of respondents believe that video have
a positive impact on ‘improving
employee collaboration and
productivity of geographically
dispersed team’.

81%

of respondents believe that video
would have a positive impact on
‘improving knowledge
sharing and raising the
overall level of
organizational knowledge’.

The positive impact of external video
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83%

of respondents believe that video
would have a positive impact on
‘marketing products and
increasing brand
awareness online’.

80%

of respondents believe that video
would have a positive impact on
‘selling products online’.

83%

of respondents believe that video
would have a positive impact on
‘improving corporate
communications
externally’.

70%

of respondents believe that video
wouldhave a positive impact on
‘facilitating help-desk and
customer support team in
resolution of support
tickets, using screen
capture videos'.

88% 93%
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feel it is feel it is
valuable for valuable for
connecting improving

employees communication
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92%

feel it is valuable
for enhancing
product marketing

84% for executive personification

+ 85% for celebrating corporate culture
87% for boosting employee creativity
83% for empowering employees

Video brings executives
and employees closer

800/ of respondents agree that "videos puts a face, a
0o .
voice and character to both executives and
employees".
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Video is powerful

76% of respondents agree that “video makes
messages powerful in a way that written
communication cannot.

The future of enterprise video. Some thoughts from our survey respondents...

"VIDEO WILL BE ESSENTIAL
FOR EVERY ORGANIZATION"

"VIDEO WILL BE CONSIDERED
A CORE COMPETENCY,
JUST LIKE POWERPOINT,

OR EXCEL’
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Kaltura

"IT WILL BE AN INTEGRATED
ELEMENT OF ALL BUSINESS
PROCESSES, BOTH USER GENERATED
AND CORPORATE GENERATED CONTENT

WILL BE THE STANDARD"

To read the full report visit: http://site.kaltura.com/Kaltura_Enterprise_Survey.html

Learn more about video for the Enterprise at corp.kaltura.com/Video-Solutions/Enterprise
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